amagi

SMART ADVERTISING ON TV

Marketing in local markets

Baskar S, co-founder
amagi media labs

baskar@amagi.com



Customer choice




FINDING NEW CUSTOMERS
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Customer management
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Business response - clutter
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Media choices



Fragmentation



Good News !

Marketing
Fundamentals

NO change




Customer delight — word of mouth
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Plan marketing around your customers
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Emotional
connect

Unconscious want



Marry customer lifestyle and needs
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amagi

SMART ADVERTISING ON TV

Thank you

baskar@amagi.com



